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I am a designer and artist paying critical attention to the way we form 
our world-views through things, in turn unwittingly open ourselves 
to hidden ideologies. My art practice combines expressive, feverish 
drawings and digital collages with sculptures, videos and essays which 
absurdly fuse artificial and ecological objects, tracing their journeys 
through social and material systems to peer into the lives  
of the various characters who relate to them. 

I filter subjects from natural history, ecology, political identity 
and digitalization, bringing to question the social forces behind our 
epistemologies. Projects often open with humor and maximalist 
compositions, attempting to create a lighthearted openness that  
gives way to somber reflection.

My art practice blurs heavily with my graphic design, where virtuality  
and eco-fiction are often key devices applied to commissioned 
projects in the fields of architecture, technology research, the arts, 
journalism and design education. 
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Nick Sheeran
artist and designer from the United States based in Amsterdam
nickgsheeran@gmail.com

Education
2024 MA Graphic Design, Werkplaats Typografie, ArtEZ
2018 BFA Graphic Design, MICA

Grants/Awards
2022 Holland scholarship
2017 MICA Honors scholarship

Exhibitions
2024 Magazijn, group exhibition, Werkplaats Typografie, Amsterdam
2024 �The Ellipsis Foundation for Targeted Publishing, group exhibition, 

Printed Matter Art Book Fair, NYC
2024 Plenitude on Stilts, solo exhibition, The Box, Arnhem
2023 �UNLEASHED, A Museum for Everyone, performance in open call radio 

performance series, Kunstverein, Amsterdam
2023 �UNLEASHED, acquisition by Museo del Perro, an archive of dog art 

maintained by Francisca Khamis, Amsterdam 
2023 �Finding the Right Angle, solo exhibition/performance,  

2 Walls, Amsterdam
2023 �UNLEASHED, Kardesler Groente & Fruit, group exhibition,  

P.A.G.E.S, HEAD, Geneva

Talks/Workshops
2025	 Thesis presentation for Parsons Design BFA
2025	 Thesis presentation for California College of the Arts Design MFA
2024	 Presentation at Print Room, Rotterdam
2024	� Portfolio presentation to an American summer abroad program, 

Werkplaats Typografie, Arnhem
2020	 Portfolio critic for MICA graphic design BFA program, NYC/Baltimore
2018	 Creative coding workshop, MICA, Baltimore
2018	 Talk on critique, MICA, Baltimore

Design Practice/Work/Volunteering
2023–Current	� Graphic designer for public events/exhibitions at  

Columbia University GSAPP, leading the ideation and 
production of associated graphic identities

2020–Current	�Designer on IBM Research’s brand experience team, 
creating visuals and rapid prototyping for digital and physical 
environments, demonstrations and research promotion

2019–�Current 	� Freelance Illustrator, clients include: 
The Baffler, Brand (Sweden), Bloomberg Businessweek,  
The New York Times 	  

2018–�Current 	� Freelance Designer, clients include: 
Rebecca Solari/Sad Belongings Press, Studio Elana 
Schlenker, Mark Pernice, The Jewish Museum (NYC), 
Carnegie Melon University School of Architecture,  
Dylan Ahern, MICA, weiden+kennedy, karlssonwilker

2023–2024	� Volunteer network administrator at Ecovrede, a community 
resource bank and food forest, Arnhem

2022–2023 	 Volunteer at Groenhartig permaculture CSA, Amsterdam
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Typography and design for the annual exhibition of Carnegie Melon 
University’s school of architecture. The exhibition was presented in mixed 
reality, and we guided students as they helped with various elements 
of production. I drew a 3D alphabet, created textures for the virtual 
exhibition, and generated collages for the alphabetic openers and  select 
spreads in the publication.

We decided to structure the book’s contents alphabetically, disrupting 
the typical segmentation that occurs along lines of student age or studio 
in order to stimulate new associations among the school’s output. 

Art direction, typesetting: Elana Schlenker 
Experiential design, production: Leah Wulfman 
Creative direction shared by Elana and Leah

EX-CHANGE
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257256Lecture Series

Poster design: Kyle Wing, B.Arch 2018

Toni Griffin & Shawn Rickenbacker
11 November 2020

SAROSH ANKLESARIA
T. David Fitz-Gibbon Professor 
Of Architecture / Carnegie 
Mellon University
Agency and its Affects
16 November 2020 

 
Spring 2021

PASCALE SABLAN
Beyond The Built Environment
I Was Asked to Stand
15 February 2021, Alan H Rider 
Distinguished Lecture

MICHAEL STONE-RICHARDS
Critical Practice And Visual 
Studies, College For Creative 
Studies
Negation, Disavowal, and the 
Ethics of Attention: Between 
Solange Faladé and Stanley 
Cavell
22 February 2021, Alan H Rider 
Distinguished Lecture

REFRAMING UTOPIAS: RADICAL 
ANXIETY / RADICAL FUTURES
PASCALE SABLAN & MICHAEL 
STONE-RICHARDS
01 March 2021

PAUL LEWIS
Ltl Architects
LTL through Section
08 March 2021, Alan H Rider 
Distinguished Lecture, cospon-
sored by Campus Design and 
Facility Development

STEVE KIERAN
Kieran Timberlake
FULLNESS: The Art of the Whole
22 March 2021, Alan H Rider 
Distinguished Lecture, cospon-
sored by Campus Design and 
Facility Development

SARAH LEWIS
History of Art and 
Architecture, African American 
Studies, Harvard
Groundwork: Race and 
Aesthetics in the Era of Stand 
Your Ground Law
29 March 2021, Hans Vetter 
Memorial Lecture

REFRAMING UTOPIAS: INQUIRY, 
EVOLUTION, AND THE ETHICS OF 
PRACTICE 
PAUL LEWIS & STEVE KIERAN
12 April 2021

https://nicksheeran.com
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After the summer 2020, members of the faculty, 
staff and administration were wondering how they 
could get involved. The most important way is 
just by having a genuine interest in the school’s 
underrepresented minority students. When you have 
a genuine interest in what we’re talking about, 
the kinds of things that we are going through, 
and how we can move forward, not only do you 
learn how you can be involved and supportive, but 
you show the students that you’re advocating for 
them and that you really care about them. It is 
life-changing to speak with the faculty, staff and 
administration on a very personal level."

 —Ever Clinton
 M.Arch 2021
 CMU NOMAS Grad Student Liason

"One thing that we really like to emphasize is 
that we are family here. Coming from Milwaukee, 
Wisconsin all the way to Pittsburgh, it was 
really important for me to find family. With our 
NOMAS chapter, that was something we really cul-
tivated within each of our students.

Just organically, NOMAS likes to 
check in with one another to see how 
we are doing. We wanted to see where 
everyone’s mental capacity was at 
that moment in May 2020. It was a 
privilege to understand that some of 
our members actually went to local 
protests. 

When we got back to campus, we asked that 
students communicate and document their 
experiences. That process is really huge 
because some of the injustices that we face 
within classes have been very informal-it 
may be just a slip of tongue. There are so 
many micro and macro aggressions that we 
[underrepresented minority students at the 
SoA] face that it is really important for 
us [NOMAS members] to communicate what is 
going on and then also document the pro-
cess and the progress that we are making.

010Activism 011

https://nicksheeran.com
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Editorial Illustration
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“The hot new Startups will be Camels, not 
Unicorns.”

Animation here.

Client: Medium

Art Direction: Dora Godfrey

Editorial Illustration Nick Sheeran nickgsheeran@gmail.com Page 12
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“Where is Labor’s Moonshot?”

Client: Medium

Art Direction: Dora Godfrey
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Exploring the opportunity in 
transhumanism for a documentary review 
published on Hacking Finance.

Client: Hacking Finance

Art Direction: Out of Office
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“Is the Window Closing for Vaccine Laggards?”

Client: Bloomberg Businessweek

Art Direction: Albert Hicks IV
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“Too Big and Rich to Fail?”

Animation here.

Client: The New York Times

Art Direction: Elana Schlenker and  
Alvaro Dominguez

mailto:nickgsheeran@gmail.com
https://www.nytimes.com/2022/02/03/technology/big-tech-facebook-earnings.html
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Divine Synchronicity is a techno-doomsday cult that believes 
in the coming human-computer singularity of 2040, when a 
reigning oligarchy will trap society within an exploitative virtuality. 
To escape, they must synchronize in the Divine Circuit.

Divine Synchronicity

mailto:nickgsheeran@gmail.com
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Unproduced identities for an exhibition and an event series at the Jewish 
Museum from January, 2020, just before the COVID-19 lockdown.

Creative Direction: Yeliz Secerli

Jewish Museum
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A landscape is made from open data on the public foliage in 
Cambridge, MA, and imagined through a series of prisms  
that have refractivity not yet achievable by humans, in order  
to create a kaleidoscopic vision of a nearby reality. 

Direction: Ryan Mellody

IBM: Life without  
Buildings
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A collection of inappropriate naming and copywriting by A Hundred 
Monkeys, a naming studio based in Berkley, California.

Art direction: Mark Pernice

Assorted Characters
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A self-mailing poster for MICA’s undergraduate prospectus materials 
featuring a bespoke, open-source kinetic typeface that could be used 
through a web-based composer.

Make it Yours: 
MICA Prospectus

mailto:nickgsheeran@gmail.com


2 unused sketches for the poster that utilized augmented reality.
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Try it here.

https://nicksheeran.com
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Output from the program
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This is a poster designed for .1 †

1: It w
as designed by a 

 alum
nus in Q

ueens, N
Y. 2

In an attem
pt to do, like, som

ething really artistic, it has been crafted using a handw
rit-

ten application that generates typography. This insinuates that there w
ere a num

ber of 
deliverables surrounding the poster, such as a w

ebsite w
e’re hoping you’ll visit. 3

The poster utilizes a currently unnam
ed generative typeface pow

ered by a currently 
unnam

ed program
 built for the internet using H

TM
L (m

akes the content) C
S

S
 (styles the 

content) and Javascript (m
oves the content). 4

†:   is located in Baltimore City, which is the Greatest City in America.††

†† This was offi ciated in the year 2000.

O OT 

***

7:  But can calling something “open-source” have the same effect as calling something “glu-
ten-free?” Like, come on, potato chips? You’re seriously gonna call your potato chip brand 

“gluten free” and expect me to want it more than my pathetic, impulse-weak self already 
does? What if everyone gets on the gluten free potato chip brand because it’s healthy, 
but in reality it has like twice as much oil and all the oil is that one type of oil that’s bad for 
you?10 I guess in this case someone else can take it upon themselves to remove the oil from 
my potato chip recipe, so maybe everything could turn out ok?

10:  To be honest, I don’t really know how computers work or what kind of carbon footprint the 
Github servers hosting the typeface have. I can’t tell you it’s very easy to make stuff with 
it either, it took me forever to pick something out and photoshop it well enough to use on 
this poster. But, as I said when presenting the idea to a couple of concerned  commu-
nications personnel, it’s like, making art with math, and it looks kind of pseudo-sciencey 
and modernist* and stuff. Plus, we have this obsession with easiness and expedition that is 
defi nitely super toxic at this point, so why not spend some time unnecessarily altering our 
approach to making for the sake of trying something different?

4:  More specifi cally, it uses a nice library of commands for Javascript 
called p5.js, which is open source and lets you make drawings 
really easily. Honestly, it was way harder than I thought it would be. 
Now you have to “bundle” stuff and scripts can be in “modules” and 
everyone is talking about JAMming for some reason. If you want to 
know how things work at a macro-level try and fi gure it out while 
you have a bunch of teachers around to answer the question. Any-

ways, in the spirit of p5 and all this stuff around the internet being 
open source, meaning having an MIT license, meaning do anything 
you want with it, we’ve made this typeface and its editor open 
source as well. People like open-source things. They make hard 
things easier and advocate for collaborative, or at least dispersive, 
innovation.7 My understanding is that it’s an important element 
in  curriculum.

3:  The poster w
as m

ade over the course of about 3 w
eeks, w

ith its interactive w
eb elem

ent 
being com

pleted four w
eeks after. O

ne person did everything, w
ith som

e tips and tricks 
from

 other 
 alum

ni and faculty. A
ll-in-all, it w

as m
ade pretty cheaply and quickly, but 

it took a lot of tim
e and you probably w

ouldn’t be able to buy all of this stuff if you w
eren’t 

an art school giving a bit of artistic freedom
 to a recent graduate trying to m

ake a splash 
by designing interactive posters w

ith jum
bled up colophons and hom

ebrew
 type design 

program
s. 6 O

f course, that m
ay not be entirely true because oftentim

es you w
ill see a lot 

of beautiful graphic design m
ade for beautiful art-and-culture institutions all on a sm

all 
budget. 

9:  I’m grateful for you, viewer, because you’re one of maybe like 
100 people tops that will have read this far. Maybe you won’t 
throw away this poster to make room for some tote bag you 
get at your college orientation or a T-Mobile sale because U 
GET IT. Don’t forget though, our society invents identities to 
match with products: we can become Ikea chairs.25 A decent 
designer once told me that nobody cares about Michael 
Beirut or these rockstar-seeming designers anymore (thank 
g*d, and for many additional reasons), because a collective 
of 20 20-somethings can just get thrown at the same one 
problem and someone will be bound to hit the mark.11 What’s 
up with that? Is that our thinking changing with throw-away 
culture? Technology enabling mass collaboration? Opportu-
nity austerity?  

11:  Of course, I could be wrong, all of this could just be really weird, and who wants to pay for something really weird, and it would have been 
way better to make a cool 3D crystal with spiky typography behind it, or something, over the course of a couple hours.

6: The problem with all of this is a market force which devalues gra-
phic design for the sake of speed and minimal effectiveness. 
Designers often counter this with long hours and bizarre schemes 
for novel ideas priced way too low for the labor behind them, 
operating on privilege previously inherited or gained through the 
classgate23 opened by design’s proximity to the elite. Thus, there is 
an unending spiral of designer-laborers entrenching class 
barriers while simultaneously urging the general public to fi scally 
trivialize their work. Additionally, we witness a relationship that 

one would probably intuit inversely: material quality devaluing prod-
ucts of skilled labor.9 It’s as if our grasp on the appraisal 
of products is slipping as our material environment keeps demate-
rializing. Or maybe rematerializing? Of course, I’m not saying one 
chair from Ikea is more expensive than the work behind this poster, 
but you don’t think about Ikea chairs singularly anymore, you 
want to pick up a few and then discard them when you move and 
your apartment is a different color (and ideally smells better).24

5:  S
elf-referentialism

 in design is probably 
pretty old, but there w

as a fam
ous album

 
cover that did som

ething like this in, like, the 
nineties (thinks the designer). 12 C

an w
e be 

sure if nam
ing them

 is im
portant? I, the de-

signer, now
 transitioning into the fi rst person 

because w
ho can really correct the syntax of 

an item
 that can loosely jum

p betw
een art 

and design object to create a general am
bi-

guity about its purpose in order to shake off 
any tough criticism

, feel that this self-aw
are-

ness of the design object w
ould have been 

necessary as hum
ans got through w

hat they 
described as “post-m

odernism
” (ironically, 

som
e w

orry that m
odernism

 hasn’t ended, 13 
and w

hy can w
e only describe things in term

s 
of post- or late-, isn’t there a chance it’s an-
other thing?

14 A
h yes, w

ell I guess now
 w

e’re 
in the contem

porary period? It’s too hard to 
keep track, you have to go to like, school or 
som

ething), how
ever this often extended to 

the designers them
selves. W

e begin to see 
perform

ative design, and a lot of w
hite dudes’ 

penises or uses of penises. 8, 15 N
ot aesthet-

ically ideal, and also a m
echanism

 w
hich 

further em
beds a patriarchal w

estern identity 
w

ithin (now
 w

e’ve jum
ped to sem

i-present 
day) contem

porary graphic design. 16

8: The question then, OF COURSE, is what to do? The body needs to
 be used to continue pushing the discipline17 considering not only 
an opportunity to incorporate performativity but also trans- or post- 
humanistic principles (ie a combination of human and machine 
to forge our next phase of biological evolution), which plays an 
increasingly critical role in what people are making and thinking 
and doing right now.18 Maybe the nice element in my understanding 
of performative design is its focus on making labor a bit more 
visible.19 Can you, viewer, imagine the energy behind my creative 
effort in greater detail because of the fi rst-person text with which 
I’m addressing you? Maybe we could go so far as to say that 
performativity materializes labor more so than in a product devoid 
of it, which, in combination with the transhumanist bit, kills two 

birds with one stone, because fi nding the tangibility of what seems 
intangible is important now too. Again, thank gosh my apartment 
is powered by some solar panels or whatever somewhere in New 
Jersey, because it probably would take a literal ton of coal to power 
my computer while I belch all of this pseudo-intellectual stuff into 
my notes app.20 Finally, maybe it’s nice to provide things with a 
sense of identity, not for the celebration of their maker but to make 
things a bit more human-scale.21 Yes, some bureaucracy went into 
the ideation, editing and printing of this poster, but mainly some 
person just came up with some stuff and made it, and it’s really 
nice to think that you don’t have to go to some “agency” or “bureau” 
with 3 offi ces and a corporate identity to get things done.22

12:  H
ypgnosis (1978). G

o 2 [A
lbum

 C
over]. R

etrieved from
 http://w

w
w

.hipgnosiscovers.com
/

xtc.htm
l

13:  K
eedy, M

r. (1994, S
pring) Zom

bie M
odernism

. Em
igre, 34, pp. 32

14: W
ark, M

. (2019). C
apital is D

ead: Is This S
om

ething W
orse? Verso (pp. 21)

15: Too long a list to cite, and w
ouldn’t that defeat the point anyw

ay?

16:  C
arter, E

. (2018, June). D
o You W

ant Typography or D
o You W

ant the Truth? The G
radient. 

R
etrieved from

 https://w
alkerart.org/m

agazine/erik-carter-op-ed-do-you-w
ant-

typography-or-do-you-w
ant-the-truth. (not sure if he talks exactly about the patriarchal 

stuff but it’s defi nitely w
orth a read before you get too far into your studies)

17:  R
uller, T. (2015). Action to S

urface. R
etrieved from

 https://w
w

w
.therodina.com

/actionto-
surface/index.htm

l

18:  A
nderson, M

. (2019, M
arch) W

hat D
oes “Posthum

an D
esign” Actually M

ean? Eye on 
D

esign. R
etrieved from

 https://eyeondesign.aiga.org/w
hat-does-posthum

an-design-
actually-m

ean/

19:  M
aybe this could use a citation from

 D
ebourd’s “The S

ociety of the S
pectacle,” but in all 

seriousness I really couldn’t tell you and I just decided to add all these citations at the last 
m

inute. I w
as very concerned about striking som

e sort of anarchistic-leaning balance 
betw

een accountability and obstruction of identifi able m
erit, but I guess that w

as pretty 
naive and w

e should all be conscious of w
here our ideas com

e from
, right? A

nyw
ays, I’m

 
not sure if it’s serving m

e or you better or just hurting us all w
hen I present m

yself as som
e 

w
eird, interesting, lighthearted lover of creativity via all of this unnecessary w

riting, and 
honestly, I’ve had a pretty bad day.

20:  A
bout three quarters of the w

ay through I actually sw
itched to G

oogle D
ocs so the 

 
personnel could keep tabs on w

hether or not all this w
riting m

ight hurt the m
arketability of 

the poster’s front side. I’m
 not really sure w

hat’s going on w
ith G

oogle’s sustainability, but 
I’m

 guessing they probably just pay to plant trees in B
orneo or som

ew
here and then (pretty 

falsely if you ask m
e) claim

 carbon neutrality. O
ne tim

e (w
ith very little success [m

ainly 
because I w

as so off-put by the perfi diousness of the w
hole business concept and couldn’t 

properly interact w
ith m

y interview
er]) I even interview

ed for a tech job that basically 
facilitated such a practice w

ith a surfer-bro looking ken doll of a hotel-dw
elling S

tanford 
grad spending his tim

e surfi ng in H
aw

aii w
hen not prom

pting freelance product designers 
to m

ake things insidiously “pixel perfect.”

21:  W
ondering w

hat the arts and crafts m
ovem

ent people w
ould think about the current state 

of things, and w
here they w

ould land on the X
Y

Z planes of today’s political spectrum
.

22:  O
K

, this last part feels a bit too Tea Party for m
y taste. A

nd I’m
 effectively claim

ing m
y 

spot in the spectrum
 by m

ildly eschew
ing libertarianism

. It’s a knee-jerk reaction that
 alm

ost inevitably com
es from

 the superfi cial neoliberal m
indset produced by a m

edium
-

level  com
m

itm
ent to art schools’ critical/hum

anistic curriculum
. Yes, I’m

 basically saying 
your kids (this statem

ent being directed to the parents of the view
er) are going to com

e 
out Piketty or M

arx-spew
ing leftists, but m

aybe later they’ll pursue a post-graduate self-
education and develop a m

ore nuanced perspective after they listen to a couple of 
Youtubes from

 N
oam

 C
hom

sky on anarcho-syndicalism
 and get tired of fi ghting at the 

holiday dinner table.

23:  An idea introduced by one Renan Machado to the author in the back room of Dynaco, in Bedford-Stuyvesant, in 
2019 while about three couples made out in front of the pair in a low-lit back room. To put it in Renan’s words:

“It can be a way that someone earns more money than their parents. And it can be a way that someone goes from 
being working class to being part of the owning class. And especially American graphic design is very entrepre-
neurial. But even though there’s an entryway from going to working class to luxury class, without investing in a 
degree, people coming from generational wealth and privilege are always going to have an advantage.

2:  You could say this is a self-referential poster, 5 here, on the back side of w
hat is, for all 

intents and purposes, the m
arket-friendly call to m

atriculate action. 

Also that’s specifi c to America because the people that can become 
good at graphic design using YouTube and Skillshare, in Brazil for 
example, come from upper middle class environments so, especially 
with the Internet, it’s important to consider this from a global class 
perspective.”

24:  Pretty sure that basically this entire paragraph owes a citation along 
the lines of

Ritzer, G. and Jurgenson, N. (2010). Production, Consumption, 
Prosumption. Journal of Consumer Culture. Retrieved from https://
www.csub.edu/~ecarter2/CSUB%20F18/Production_Consump-
tion_Prosumption.pdf

But really kind of blindly tracing back to that from

Dodge, M. (2019). Flat-Pack Smart Urbanism. In M. G. et al (Eds.), 
How To Run a City Like Amazon and Other Fables (pp. 606–619). 
Meatspace Press.

25:  Lazzarato, M. (2014). Signs and Machines: Captialism and the 
Production of Subjectivity. Semiotext(e)

via

Wark, M. (2019). Capital is Dead: Is This Something Worse? Verso 
(pp. 157)
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I prepared a 5,000 word colophon on the reverse side of 
the poster attempting to give students a “crash-course” 
introduction to graphic design. It ultimately wasn’t printed, as 
the school worried it may be too explicit for undergraduate 
students. However, everyone agreed it cut to the core of some 
issues around open-source culture and performativity in 
graphic design nicely. 

Read it here.

https://nicksheeran.com
mailto:nickgsheeran@gmail.com
https://nicksheeran.com/assets/essay.pdf


Nick Sheeran nickgsheeran@gmail.com Page 42

Various pieces resulting from an ongoing freelance position with 
the brand experience team at IBM Research.

Creative direction: Ryan Mellody, Emma Sainz 
Art direction: Aqua Xie

IBM: Illustration and Brand 
Application

mailto:nickgsheeran@gmail.com
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Promotional illustrations for AI vision and drug discovery. Click each for animation sample.

https://nicksheeran.com
mailto:nickgsheeran@gmail.com
https://www.dropbox.com/scl/fi/hix7dl94d7142tou4l82s/sheeran-tensorflow-1-16x9.gif?rlkey=9i87g2onylydxf9h1vpafdqam&st=nbmzlmi6&dl=0
https://www.dropbox.com/scl/fo/voujy0gglo39oci137tf3/AMrdYKuM6hXlJCJpSwDSrRw?rlkey=yx0oge7cr5o2heyk7oad513im&st=usarw674&dl=0
https://www.dropbox.com/scl/fi/dlfi7n3e3irs17p4ljn77/ai-drug-discovery2.gif?rlkey=g4owv1gx35b6qaf6owjtr5tok&st=ukkysigk&dl=0
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Promotional illustrations for research, in collaboration with NASA, on AI-augmented geospatial data analysis (left)  
and research, in collboration with CERN, on AI-augmented time series data optimization (right)

https://nicksheeran.com
mailto:nickgsheeran@gmail.com
https://www.dropbox.com/scl/fi/hix7dl94d7142tou4l82s/sheeran-tensorflow-1-16x9.gif?rlkey=9i87g2onylydxf9h1vpafdqam&st=nbmzlmi6&dl=0
https://www.dropbox.com/scl/fi/dlfi7n3e3irs17p4ljn77/ai-drug-discovery2.gif?rlkey=g4owv1gx35b6qaf6owjtr5tok&st=ukkysigk&dl=0
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Like
a

Curtain
Opening

IBM Research Design / #R23005 / ©2023 IBM Corporation

IBM Research

IBM Research
Thomas J. Watson Research Center 
Yorktown Heights, NY, US

research.ibm.com

Poster series celebrating Benoit Mandelbrot featuring 3D fractal visualizations. Tote bag generated using a reaction diffusion algorithm.

https://nicksheeran.com
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Unleashed is the first ever Canine-oriented tabloid to be translated 
to English from Doggone. It was exhibited at the PAGES art book fair 
in Geneva as a compliment to a “walking shelf ” produced by Sophie 
Engert, who invited others to stock the shelf as they saw fit. 

Featuring news, special reportages and elaborations on dog-
centered conspiracy theories, the tabloid is designed in the canine 
visual color spectrum.

Unleashed

mailto:nickgsheeran@gmail.com
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A solo exhibition at the traveling exhibition space 2Walls. In Search of the 
Right Angle featured 2 sculptures: an elm sapling heat-bent at a 90-degree 
angle and a sausage with calculator buttons. The tree, named Dirk van den 
Iep, was accompanied by a broadsheet essay told from its perspective, 
which used the historical relationship between Elm trees and human society 
as a starting point for the analysis of Western political polarity. 

Curation and coordination: Eva van Bemellen 
Guidance: Anniek Brattinga, Danny van den Dungen, Jungmyung Lee, 
Armand Mevis, and Batia Suter

In Search of the  
Right Angle

mailto:nickgsheeran@gmail.com
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Ellipsis is a public research institution that conducts consumer research in 
order to generate targeted content in the form of modular books. It conducts 
“targeting sessions” with clients to assemble a 10-signature Chicago-
screwed book that was pulled from a catalogue of 40 signatures which 
had been contributed by the WT’s current students. The book additionally 
features static cover elements, printed in white, and a set of laser-cut stamps 
used for the book titles that form 3-word poems on each copy. The design 
team laid out the contributed contents in a lightning design session over the 
course of one week preceding the fair, thus giving ample time to student 
contributors to source material which mixed bootlegged found texts and 
novel visual work.

Co-designers: Mika Kastner Johnson, Victoria Lum, Maxim Preaux

Contributions: Camille Caspersen, Hannes Drißner, Jinhye Lee,  
Lisa Lagova, Matas Buckus, Nuno Bejinho, Rita Palha Lopes, Tato Greve, 
Tjaša Cizej, Xiaohan Zhang, Yinuo Xuanyuan, Côme Guérif, Dun Lee,  
Elias Erkan, Josefina Contin Zapata, Manon Fraser, Maxim Preaux,  
Mika Kastner Johnson, Nicolai Schmelling, Seda Yıldırım, Sophie Engert, 
Victoria Lum, and Yang Yaqi

Project coordination and feedback: Anniek Brattinga, So-Yeon Kim,  
Armand Mevis, and Robert Milne

Special thanks: Platz True Value Hardware of Ridgewood, Printed Matter, 
Hauser & Wirth

The Ellipsis Foundation for 
Targeted Publishing

mailto:nickgsheeran@gmail.com
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Plenitude on Stilts is an exhibition that dissects symbols of the fragility of 
human resource systems and that fragility’s relationship with one’s sense of 
identity. The show incorporates splintered, unfinished plaster casts of human 
hands, feet, and mouths along with anthropomorphized data visualizations. 
It repeats the figure of a single human head with a pompadour in various 
pieces, depicting it with casted shopping bags, distorted line graphs and 
wooden cross sections. On the other hand, the exhibition focuses on two 
plants: elm trees and maize (which have helped me explore my experience 
living in the US and The Netherlands), gathering instances where their 
artificial manipulation manifests in industry and culture.

Both plants are woven into our social histories, transforming in time with 
developments in agriculture, science, and globalism. They appear, unaltered, 
as symbols of a natural world, but they almost always come to us as result 
of complex human activities which strain and manipulate materials into 
the unrecognizable. Being surrounded by such artifacts affects us, courses 
through us, complicating our sensations and shading our worldly sense-
making.

As we (a Western, Eurocentric we) increasingly sense the fragility of the 
systems we have stumbled into, many of us harden at the idea of being so 
delicately suspended in a precarious material and semiotic environment. 
Emotions and ideas get brittle, and begin to shatter.

Plenitude on Stilts 

mailto:nickgsheeran@gmail.com
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Works pictured:
The Man and the Unicorn (2024)—9:50 video with small figure made from  
	 plaster, synthetic fabric, and salvaged materials
That Absolutely isn’t What This is About (2024)—elm tree, plaster, clay,  
	 plywood, melted liquor bottles, molded croissant, 200x80x50cm
When I Grow Up I Want to be Just Like You (2024)—Shopping bags, plaster,  
	 60x20x30cm
I can’t encode and decode when you are decoding so close to my  
	 encoder (2023)—salvaged shower handle, plaster 35x10x10cm
Half Full, Half Empty (2024)—water, glass, variable dimensions
Untitled (axe handle) (2023)—axe handle, 70x7x4cm
Statistic 1 (2024)—ink and graphite on paper, 42x59cm
Statistic 2 (2024)—ink and graphite on paper,  42x59cm

The Man and the Unicorn
Seeing the industrial use of corn as analogous to the action of “self-
subjectification” that is present in toxic meritocratic work culture in the 
US, The Man and the Unicorn stages two parallel monologues given by an 
animate ear of corn, passionate about ethanol production, and a suburban 
tri-state area father with a foot fungus.

Special thanks: Sophie Engert, Mika Kastner Johnson 
Guidance: Anniek Brattinga, Danny van den Dungen, Jungmyung Lee, 
Armand Mevis, and Batia Suter 
Studio visit/external critique: Salim Bayri

Plenitude on Stilts 

https://nicksheeran.com
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The Man and the Unicorn can be streamed at this link. (warning—explicit language)

https://nicksheeran.com
mailto:nickgsheeran@gmail.com
https://vimeo.com/1044423826?share=copy
https://vimeo.com/1044423826?share=copy
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Visual identities and applications for Columbia GSAPP’s public programming 
and events from the Fall ‘23 semester to now. Each academic year consists 
of a primary identity for general lectures and events, an identity for a 
specially curated lectures series, and various sub-identities and odds and 
ends. Applications range from printed matter to social media. 

Dean: Andrés Jaque 
Director of exhibitions: Bart-jan Polman 
Project coordination and feedback: Shannon Werle (‘23/’24), Ilana Curtis, 
Kendra Sykes, Stephen Boddeker 
Co-designer for ‘24/’25 academic year: Mika Kastner Johnson

Columbia GSAPP 
Public Programming
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Programming posters for the ‘23/ ‘24 year. The year’s identity was conceived as a sci-fi fable about an artificially intelligent lichen digesting the rubble of a 
post-apocalyptic wasteland. It is unified by a bespoke open-source typeface, Petri, which I drew and commissioned Kaspar Quaink to master.

https://nicksheeran.com
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Illustrations for programming announcements on E-flux. Animation here.

https://nicksheeran.com
mailto:nickgsheeran@gmail.com
https://www.e-flux.com/announcements/582071/spring-2024-public-programs/
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Bijoy Jain
(Studio Mumbai)

Response by 
Rachaporn Choochuey 
and Bart-Jan Polman

Studio Mumbai’s work explores the bound-
aries between art, architecture and material. 
The studio operates as an interdisciplinary 
group that shares an environment created 
through an iterative process, where ideas 
are explored using process and time as 
an integral part of its expression; with water, 
air and light being the basis of all materiality 
in the synthesis of the work.

Bijoy Jain, the Director and Principal 
Architect of Studio Mumbai, was born 
in 1965 in Mumbai,India and received his 
M.Arch. from Washington University in 
St. Louis, USA. He worked in Los Angeles 
and London before returning to India in 1995, 
the year when he founded Studio Mumbai.

Bijoy currently teaches at the Academia 
of Architecture in Mendrisio, Switzerland. 
He has also taught as a visiting Professor 
at Yale University in USA and the Royal 
Danish Academy of Fine Arts and 
Architecture in Copenhagen, Denmark. 
In 2015, he was awarded an Honorary Doc-
torate by Hasselt University, Belgium, for his 
contribution to the architectural profession. 
In 2017, he was bestowed the International 
Fellowship by the RIBA, London.

The works of Studio Mumbai have been 
exhibited in numerous galleries around the 
world. The latest exhibition, “Breath of an 
Architect” is currently on display at 
Fondation Cartier pour l’art contemporain, 
in Paris, France. The studio’s works have 
also been acquired for the permanent 
collections of the Canadian Centre for 
Architecture, MOMA San Francisco and 
The Pompidou Centre in Paris. Continuing 
to affix its footprints in the international art 
and architecture scene,the studio has exhib-
ited at the Victoria and Albert Museum, 
London in 2010, Sharjah Biennial in 2013, 
and the Venice Architecture Biennial in 
2010 and 2016 amongst many other shows 
and exhibitions.

Studio Mumbai has received several 
awards, few of which include:Dean’s Medal, 
Washington University, St Louis (2021) | 
Alvar Aalto Medal (2020) | Winner, Grande 
Medaille d’Or from L’Académie d’architecture, 
Paris, France (2014) | BSI Swiss Architec-
ture Award (2012) | Spirit of Nature Wood 
Architecture Award: Finland (2012) | 
Finalist, 11th cycle of the Aga Khan Award 
for Architecture (2010) | Global Award in 
Sustainable Architecture (2009).

This event content is equivalent 
to 1.5 AIA/CES total learning credit. Please 
contact events@arch.columbia.edu for 
more information.

BIJOY
JAIN

20242024
Spring

A social media kit (tabloid flyer, title slide and Instagram post) for a lecture by Bijoy Jain

https://nicksheeran.com
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Programming posters with speaker indexes on the rear sides for the ‘24/ ‘25 academic year. Designed in collaboration with Mika Kastner Johnson. The year 
combines imaginary systems of measurement with collages of casted objects encountered in our everyday lives.

https://nicksheeran.com
mailto:nickgsheeran@gmail.com
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A Bangladeshi architect and educator, Marina Tabassum 
founded Dhaka-based Marina Tabassum Architects in 2005. 
In her work, Tabassum seeks to establish a language of 
architecture that is contemporary yet reflectively rooted 
to place, always against an ecological rubric containing 
climate, context, culture, history. Her project the Bait Ur 
Rouf Mosque in Bangladesh is distinguished by its lack of 
popular mosque iconography, its emphasis on space and 
light, and its capacity to function not only as a place of 
worship but also as a refuge for a dense neighborhood on 
Dhaka’s periphery. The portfolio of work notwithstanding, 
Tabassum’s practice remains consciously contained in size, 
undertaking a limited number of projects per year.

Tabassum is a Professor at Technical University Delft, in 
the Netherlands. She held the Gehry Chair at the University 
of Toronto 2022 - 2023. She has taught in Harvard 

University Graduate School of Design, University of Texas, 
Bengal Institute and BRAC University.

She received an Honorary Doctorate from Technical 
University of Munich. In addition to Aga Khan Awards for 
Architecture, she has received many accolades including 
Arnold Brunner Memorial Prize from the American Academy 
of Arts and Letters, Gold Medal of the French Academy 
of Architecture and Soane medal in Architecture from the 
United Kingdom.

Tabassum chairs Foundation for Architecture and Com-
munity Equity (F.A.C.E) and Prokritee, a Fair trade org-
anization. She has served as the member of the Steering 
Committee of the Aga Khan Awards for Architecture from 
2017 to 2022. She is a fellow of the Royal Society of Arts 
(RSA).

ARCH . COLUMBIA . EDU

with a response by  
MMireia LLuzárraga 
  (GSAPP, TAKK)

6:30 PM Thursday,  
October 10

Wood Auditorium
Avery Hall

MAArIInAA
                                  (Marina Tabassum Architects)
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LlFa 4422200
A social media kit for a lecture by Marina Tabassum
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Illustrations for programming announcements on E-flux. The Fall semester organized graphics around embodied units of measurement, while the Spring 
semester revolved around the lives of apple trees. First animation here and second animation here.

https://nicksheeran.com
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Graphite, India ink, colored pencil or watercolor on paper, various 
dimensions.Drawings 2022–2025
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Upon completing a rebrand of Iceland Naturally in 2018, 
karlssonwilker was commissioned to design a campaign 
promoting the “Taste of Iceland” tour, a set of traveling shows 
advertising Icelandic cuisine and culture across North America.

I helped by creating a series of banner, editorial and site-specific 
advertisements for shows in New York City and Seattle.

Advertising 
Motion design 
Collage 
Branding

Iceland Naturally:  
Advertising Campaign

Skills explored:

Page 87
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Thank you!
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